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GEBOEKT YTD

Amsterdam ok gestart, nu schommelingen rondom O-lijn; ytd +3%
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GEBOEKT YTD

Andere Europese steden tonen een wat positievere trend

40
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GEBOEKT YTD

Overnachtingen luxe(re) segment stijgen, ADR daalt overall

(in andere grote Europese steden stijgt 3* segment)
g J¢] g

Room Nights

3 Star Rating {gm;fém}

+5%
(share 52%)

r Brilines +12%
el 4 (share 8%)

E

Average
Daily Rate

$175
-5%

=4

Booking
Window

46
-2.60

44
+1.30

a1

+5.10

48

aoo
ooooo

Length
of Stay

24
+0.01

2.3
+(.04

2.6
+0.06

Cancellation

28.3%
+0.2pp

26.1%
+0.4pp

297%
-07pp



GEBOEKT YTD, TOEKOMSTIGE VERBLIJVEN

Juli; ‘Taylor Swift effect’- zowel vraag als ADR in min

Net Room Nights YOY Net Room Nights
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YTD GEBOEKT - PRIJSDALINGEN ROND DE 34% VER VOOR VERTREK TOT DAG VAN AANKOMST

Drie weken tot datum aankomst; ADR daling van $43
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GEBOEKT YTD, VERBLIJVEN IN KOMENDE 12 MAANDEN

Ver vooruit vooral flex, (licht) dalend versus laatste jaren

Refundable Rates share of room nights

i 88% 88%
76%
71% 70% 72% % 71%
64% 4%
| o o | | | |
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GEBOEKT YTD

Annuleringspercentage toont stijgende lijn

L7D
L28D
QTD

L90OD

YTD

25.0% 26.0% 27.0% 28.0% 29.0% 30.0% 31.0% 32.0% 33.0%



GEBOEKT YTD

USA nog grootste feeder, sinds eind maart lichte daling

= USA

= UK

= Duitsland
= Canada

= Nederland

= Overig

s [JSA e JK e Canada



YTD GEBOEKT, AANTAL KERNGETALLEN

Pakketaandeel stijgt, bovengemiddelde groei VIP Access

(-9%)

(+13%) (+12%)

Betaal nu de totaalprijs
= Jekunt je Expedia-punten gebruiken

||||
=

*  We verwerken je betaling in je lokale valuta

- Andere betalingsmethoden:
betaalpas/creditcard of PayPal

= Je kunt een geldige coupon van Expedia
gebruiken

(+120%) (+22%) (+/- 90% aandeel)
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Scan QRs voor rapportdownloads

2025 Traveler Value Index Unpack 25; The Trends in Travel

Path to Purchase Q2 Traveler Insights




DE TRENDS IN REIZEN

Unpack ‘25

elour

In 2025, travelers are not only taking

the road well-traveled, they're also
taking detours to experience new places.
Detour Destinations are less well-known
and less crowded than tourist hotspots,
but these rising stars are well worth
putting on an itinerary, either as an
add-on or the main destination.

Getaways

It’s time to leave the keychains and fridge
magnets at the gift shop. Travelers are
going the distance in search of treasures

they can’t get at home and can’t go home
without. On TikTok, everything from

a chocolate bar from Dubai, skincare
products from Korea, candy from Japan,
and butter from France have gone viral.
Gen Z can’t wait to get their hands on
these specialty goods.

The
Phenomena-
List

2025
Set-Jetting
Forecast

7 2 PR B

ﬁ

Recent eclipses sold out rural, private
vacation homes in their path. That set off

a wave of travelers going to great lengths
to wi natural ph Whether it’s

looking toward dark skies to stargaze or see

the Northern Lights or heading to the beach to

watch sea turtles hatch, travelers want a front-
natural lers.

row seat to br

Expedia spotted Set-Jetting as an emerging
travel behavior in 2023, and entertainment

on screen is still growing as a source of travel
inspiration. Two-thirds of travelers shared
that movies, streaming services and TV
shows have influenced their travel choices,
and 36% say TV and films are more influential
on their travel plans than they were last year*.

t in Dubai incre er-year after the
aired™".

In addition to headi 5, travelers are
TV and film

16



TRAVELER INSIGHTS | Q2 2025 - WoW% verandering

In Q1 20% groei in QoQ zoekopdrachten (ook YoY groei)

Zoekvraag EMEA stijgt met 40%, Canada naar Nederland +30%. Amsterdam op nr 7.
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2025 TRAVELER VALUE INDEX

Helft vindt reizen belangrijker dan vijf jaar geleden

Bijna 90% van de consumenten plant een reis in de komende 12 maanden - bijna 70% gaat boeken of heeft al geboekt

5 O % March 2025

&
of consumers say travel is more
important to them now than it Ls)
was 5 years ago. 68 A’

Likely to book or have

already booked an
JuLr 2022 MAART 2025

international trip in the

7 Q O/O 8 8 0/0 next 12 months

Source: Expedia Group, 2025 Traveler Value Index



2025 TRAVELER VALUE INDEX

Inflatie is de grootste zorg die reizen beinvloedt in 2025

60%
51% 50%
50%
44%
40%
33%
30%
30% °
27% 26%
21% .
20% 19%
10%
0%
Inflation Health and Environmental Political Travel
safety concerns concerns instability restrictions

2022 m2025

Source: Expedia Group, 2025 Traveler Value Index

*Note that environmental concerns was a new addition to the 2025 survey

037

IN THE MEXT 12 MOMNTHS
of consumers anticipate
being more price
conscious



PATH TO PURCHASE

Prijs dominante factor, gevolgd door makkelijk te
gebruiken website

rd data omtrent website
Hotal bezoek in inspiratie- en
plannings/boekingsfase
Viocation rental in de appendix.

Ook data beschikbaar
@ rooio naar hetgeen een reiziger
belangrijk vindt bij
de selectie van een hotel.

. Meer interessante
®

25%

Best prices Eony toc uze Mo hidden Poaitive Payment Trowvel Flexible Parzonal Trust Egay to
on trovel website fees previous options ratings & concelloticn daota is provider use mobile
exparience =T EECUre will delivar app
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Eén marktplaats, eindeloze mogelijkheden

Reizigers

B =

Onze merken

700

Boekingen Boekingen

é Ons B2B distributienetwerk

= 8 8 &

Loyalty Retail Corporate Travel
programs travel suppliers




Eén marktplaats, eindeloze mogelijkheden

Partners Breeze Airways Flights Now

Available on Expedia Group
Booking Platforms

# SEATTLE, 26 FEBRUARY 2025
e Expedia Group and Southwest
Airlines Announce Partnership

© SEATTLE. 14 APRIL 2025
Ryanair Now Available on Expedia
Group in US and Europe




RECENTE UPDATES

Belangrijke nieuwtjes voor partners

Reservation management API Partner Central insights / Machine Learning - Al

< Manage reservations
Overview
B Modify bookings s Performance
increase your growth and visibility with Exped| °
Insights
a=n Access guest details )
Leverage streamlined data to help
# i w wcompri boost your performance
‘ Simplify reconciliation

$80,535 CEETIED - Save time: Quickly analyze your performance
Net revenue

data with an intuitive performance page and Al-
powered summaries.

- Act confidently: Actionable insights give you the
vital information you need to make data-driven
decisions and optimize your performance.

» Make it your own: Use the customizable filters to
view the data and metrics that matter the most
to your business.

$346

Average dally rate

24



RECENTE UPDATES

Belangrijke nieuwtjes voor partners

Vergroot het distributiebereik middels B2B distributie prijsplannen

A Home PR e—

“ - - = i Ond dere d 1 ki ol e . o o
B2B distributie prijsplannen Qebrukt von de Optimized Distributie. [+ cwume @ | B2B distribution rate plans
ijspl ;: s Expcin Gip paras, your Invantey I aléady shared with o 528 diairbusian eviork. Halp eniance your vy n th valusbla 10 plan ghar co
hebben ons geholpen om prpnms i
@ Marketing v View terms and conditions

ons B2B volume en IHG 8. s
hotelomzet voor het AME ; CQ BWH |Hotel Group B i . Extend your reach across 60k+ partner sites
portfolio gedurende het e
eerste jaar van het LOEWS (DIAMOND PACICICA Bl w =
programma met 40% te e
Verho en Y B Performance Benefits

g ¢ 1113 WesTGATE Resonrs Marnoftt A, internsttoots .

e @ Help and support . Grow your B2B reach to exclusive, high-value guests
OYO HOTELS . | pﬁ .
Oninat -« HoTeLs + Create a dedicated B28 rate deep discounts
& RESORTS

B2B Partners - uitbreiding van de APIs:
- Car
- Air
- Activities
- Insurance

Sluit je aan bij grote merken



RECENTE UPDATES

Belangrijke nieuwtjes voor partners

Expedia Group Advertising innovaties

“Expedia Group and Netflix announce first global advertising partnership”

Lodging Sponsored Listings APIs (Beta versie to be released soon)

Merchandising Solutions
(Coming Soon in Beta)

This new marketing section of the Portal enables partners to strategize,
plan, execute, and track merchandising campaigns. We will also offer new
Merchandising APl endpoints for partners to build user interface
experiences that promote Expedia-sourced deals and discounts to their
travelers.

Expedia Group Advertising mogelijkheden: COOPs

?lExpediu Shop travel v Gettheapp & USD ™= Listyourproperty  Suppert  Trips [}  Signin
Discover Amsterdam

?i.iiil_l_-llq |

Stays  Flights  Packages

5 Troom, 2 travelers v

Gangte
Amsterdam |

Check-in Chack-out |

| B Jun1a | | B junu

(] Add a fiight [ Add acar

[T 1 need muitiple places to stay

VAR T

m.
|

[
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Eén marktplaats, eindeloze mogelijkheden; merk revamps

; .
1) Hotels...
78
Ons B2B distributienetwerk MEET THE NEW i
LN N “EHOTELS.COM

LyIty Retail Cp t

o




Eén marktplaats, eindeloze mogelijkheden

Nieuw: flight deals feature

Reizigers

Choose a flight deal Choose a flight deal

A
nd you a deal
A t\d;al ind

Things to do

hts to find fare:

ttypics! flight
flight prices
e @ Track deals Ma
Destinations you're tracking

Explore the latest fli AL

found for you

Find

4 60% less than typical

Sun, Jul13 - Sat, Jul 19

Alaska Airl
Atlanta, GA

Sat, Mar 22 - Tue, Mar 25
- §5% less than typical
I8 Alaska Airlines.
5him
8:56am ————————— Tue, Jul 8 - Mon, Jul 14
SEA |

@ Hawaiian Airlines

8:15am

- 45% less than typical

e Ly s Eani

28




VOORBEELDEN VAN RECENTE Al ONTWIKKELINGEN

Sommigen reeds live, anderen in beta testing

Al filters Pro highlights

Fird your perfect stay «

Lt e BT T ey W S P A e
B g Poral) i purfi 1 dmiy

[ iy -

Highlights
e e O AL el

D o e e Loy o 0 T el
e e A by e A

B Cop e e et iy
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Ty tha proparty
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Bl GO Ty, 1 B 16 SR dly

‘_.-- S A
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Arcrding Lo \he guanl invlaes, (Ra W0 al
Cinlertial Bands bistal s ghly prohsd fo

1 Bopr=natcls Quill iy (e asoeliend Berssom,
Crupmals fuiew Coepaied i ioroeainly 1o otFwe
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pErlessicnod sbaf geat gl e
R
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"W Then gl Tea

Tof MOthInG revidwi

Al Agent
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Trip Matching

The perfect spot

e

<

oy

<

johanna-trvl @

s are all the rage and we couldn’t agree
s better than a slow resetin a
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Welke vragen zijn er?
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Scan voor contactgegevens

Barbara Akkermans

Area Manager Market Management

Amsterdam & Regional Netherlands
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ADR DAALT IN 2025 VERDER DOOR, INZICHT ADR ONTWIKKELING 2024 DIVERSE EUROPESE STEDEN

In 2024: Amsterdam grotere daling dan andere steden

Muyv Parijs

ADR stijging / daling 2024

12.0%

7.0%

2.0%

-3.0%

-8.0%

-13.0%

—@—|london =—=@=Parijs e=@=Rome -—@==Barcelona ® Amsterdom e=@=Madrid ==@=Milaan



AMSTERDAM EEN VAN DE BESTEMMINGEN DIE HET MEEST GEDAALD IS IN ADR

Hotel Price Index hotels.com

International

HOTEL PRICING
IN TOP
DESTINATIONS

Year-over-year comparison

B o Chase oy | [l 2024 Price

Compares year over yaar averoge daily
rates fram 1/1/2024 o 12/31/2024
compared to 1/ 2023 to 12/3172023

B Hotels.com

Dl $197
Dublin $242
Istanlnit $IB0
Amstesdnm $259

Toroito $2606

Biggest Price Drops YoY

Amsterdam $259 3%
Istanlbail $180 2%
Dubshin $242 2%
Dbk 587 1%

Best Value Stays

Bangkok SN

Ouaki 62
Mexico City SI56
Prasmue sz
It 5180



YTD BOOKED

Hoog aandeel international — metrics erg aantrekkelijk

Muv annuleringspercentage, verklaarbaar door veel kortere booking window

88 :!,—-'_-l

= paes —
I =C) =
Average Length of Average Booking Average Daily
Stay window Rate
International 2.4 days 45.9 days $219
1.6 days 29.4 days $191

Domestic

1%

Average Cancel
Rate

277

15%

||l|
=

Share of Total
Room Nights

96.1%

3.8%



GEBOEKT YTD, VERBLIJVEN IN KOMENDE 12 MAANDEN

> 31 dagen grootste aandeel, wel shift richting < 30 dagen

1day
2 days
3days
4 days
Gemiddeld 2.4

5days

& days

Length of stay

7 days
8-14days

15-30 day:

Total

0-1 day

0%

0%

0%

2-6 days

3%

&

0%

7-13 days

2%
3%
3%
1%
1%
0%
0%
0%

0%

11%

Gemiddeld 45.1
Booking Window
14-20 days 21-30 days
1% 1%
2% 2%
2% 3%
1% 2%
1% 1%
0% 0%
0% 0%
0% 0%
0% 0%
9% 10%

31-60 days

2%

61-90 days

1%

0%

12%

91+ days

1%

0%

19%

Total
14%

23%

4%

3%

4%

100%

40



L28D SEARCHES

Amsterdam bijna 20% gestegen in zoekvraag in L28D

L7D L2280

Visitors A 13% A 19%
3%
- 1% 31%
9 - ae 2% 9%
e . 0% 20% 20 10% 18%
16%% 16%
10F
5 0 n i @ "
§ 8§ g 28 % £ : 3 3
2 3 I & ¢ £ & % 2 f 2 & 3



TRAVELER INSIGHTS | Q2 2025

Zoekopdrachten vanuit Canada fors gestegen

Amsterdam op plaats 7 in top searched bestemmingen voor EMEA reizigers

TRAVELER INSIGHTS | Q2 2026

Top searched destinations

*New top 10 searched destination

Top EMEA search increases from Canada:

For APAC travelers For EMEA travelers

For LATAM travelers

For NORAM travelers

«  +30% to Ireland and the Netherlands
«  +20% to ltaly. France Spain and Portugal

O Tokyo. Japan O London, England

O Sydney. Australia O Paris. France
O Melbourne. Australia O Istanbul. Tirkiye
O Seoul. South Korea 0 Dubai. UAE
0 Osaka. Japan O New York. New York
O Singapore 0 Rome, ltaly
0 Gold Coast, Australia O Amsterdam, Netherlands
O Fukuoka. Japan 0 Barcelona, Spain®
O Incheeon. South Korea O Lisbon, Portugal*

O Taipei. Taiwan 0 Palma de Mallorca, Spain™

O Mexico City. Mexico

O Cancun. Mexico

O Sao Paulo. Brazil

0 Rio de Janeiro, Brazil

O Puerto Vallarta. Mexico

O Playa del Carmen. Mexico
O Madrid, Spain

O Paris, France*®

O New York. New York

O Mazatlan, Mexico®

O Cancun, Mexico

O Las Vegas. Nevada

0 Orlando. Florida

O Punta Cana. Deminican Republic
0 Miami. Florida

O Los Angeles. California

O Chicago, lllinois

O New York. New York

O Fort Lauderdale. Florida

O Boston, Massachusetts



TRAVELER INSIGHTS | Q2 2025

EMEA zag sterkste groei - aandeel 91-180 aanzienlijk gegroeid

Travelers planning
further ahead

EMEA had the
strongest growth

NEARLY

50%

increase in the 91-180-day search
window quarter-over-quarter

40%

increase in EMEA search volume
quarter-over-quarter in Q1




2025 TRAVELER VALUE INDEX

Social media belangrijkste inspiratiebron

Waarbij hotels het vaakst geboekt worden obv aanbeveling - tours op derde plek met 24% en vliegtickets met 23% op 5

70%
2022 m2025
61%

0% /3%

52% :
have had an influencer
50% 46% recommendation impact their
° 44% decision to book a travel
element or trip in the past
40% 38%
° 35% 34%
32%
° 29%
30% 25%
20%
10%
0%
Social media Friends and family Travel Travel agent Entertainment (TV,
provider/booking movies)

website

Source: Expedia Group, 2025 Traveler Value Index

*2025 social media data is a net of all social media options.



2025 TRAVELER VALUE INDEX

Consumenten mixen werk en vrije tijd

High speed wifi belangrijk - tv met streaming services op plek 5

50%
45% 43%
40%
35% 32%
30%
25%
20%
15%
10%
5%

0%
Business trips

Source: Expedia Group, 2025 Traveler Value Index

42%

29%

Bleisure trips

2022 m2025

44%

28%

Flexcation trips

High-speed wifi

Hotel restaurant

Parking included

View (ocean, mountains, etc)

TV with streaming services

Pool

Cin-site activities

Do%

445

42%



PATH TO PURCHASE

Gemiddeld consumeert een
reiziger 303 minuten aan
reiscontent in de 45 dagen
voorafgaand aan boeken

[ N K N X N N |
XXX XX X
- 000000 ¢

000000

2000000
0900900
o999 0060
0000 0O0O0CFO
2900000
2000000
®*e00090090 00
2000
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PATH TO PURCHASE

OTA'’s worden vaak bezocht voordat geboekt wordt

OTAs are used for cross shopping regardless of where purchase is made

The digital dota shows that most trovelers wes OTAz 10 the path to purchase, regardless of where they book.

% wvisiting an OTA before any travel purchase

B0
% visiting an OTA before purchase on hotel site

&1
% wisiting an OTA before purchase on car rental site
] 58%
% wisiting an OTA before purchase on airline site
N 52%

47



PATH TO PURCHASE

Ruim eenderde bezoekt hotelwebsite in onderzoeksfase

Tira spent with rioufcs uked an the poeth 1o DulD
Resources u sed leading up to a travel purchose . u
L==hing o the peiterecge - Pl Thut U e WHILW i L 4SS dooys e 20 U3 their pruigtaie AL Gre uses Sy m [E1N T

160 min.

128 min,

S

N? min.

B8 min

A B 2

E5 min

23 min.

rsc00080

\
4 "
5




Business models Expedia Group: HC, EC and ETP

Hotel Traveler Traveler stays You pay
Collect books at your hotel Expedia Group



e)(elele]le
. grovp



